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Canadian Guider is a magazine 
for Canadian women who help Girl 
Guides of Canada achieve its mission: 
to enable girls to be confident, 
resourceful and courageous, and to 
make a difference in the world.
It features articles written to inform 
and enlighten Guiders across the 
country.

FAST FACTS
Target: Women (ages 25 – 55)
Circulation: 23,000 copies
Published: 3 times per year (Spring, 
Fall, Winter issues)
Established: 1932

Our readers demand interesting 
and informative articles that will 
help them make the most of their 
volunteering time. Through Cana-
dian Guider, readers learn what is 
happening in Guiding in their com-
munities, across the country and 
around the world. 

Each issue delivers 
concrete, hands-on 
resource materials that 
Guiders can use and 
incorporate into their Unit 
meetings.

Canadian Guider 
features real 

Guiders and girls 
who are inspiring 
and achieving girl 

greatness.

Guiding across the country and 
around the world 

 Features

 Challenges

 Focus

 Ideas

 Voices

MAGAZINE SECTIONS

Challenges, contest and issues 
for Girl Guides today

The business of Girl Guides

Guiders and girls speak out

Ideas, thoughts and activities

Adult members use Canadian Guider
as a resource to help plan their activities.

 Canadian Guider	 F A L L 	 2 0 11

	
Features:	Global	Guiding

Last March, nine Pathfi nders liv-

ing in Richmond Hill, Ontario, 

enjoyed the experience of a life-

time on an international trip to 

Costa Rica and Panama. Their 

adventure was written up for their 

local newspaper, The Liberal, by 

Stacey Ramelson, a Grade 11 

co-op student at Westmount Col-

legiate Institute in nearby Thorn-

hill. With the paper’s permission, 

we’re publishing an edited version 

of Stacey’s story here. 

T
he girls were led by Guiders Patty 

Carlson, Dina Karababas and Bon-

nie-Lynn Murphy on a series of 

learning and service activities that 

included helping to save endangered spe-

cies, zip lining through a rain forest, mas-

tering the art of showering with just a 

bucket of water, and experiencing different 

cultures.

Grade 9 student Robyn Thomson was 

one of the participants, saying she espe-

cially enjoyed helping turtles lay their eggs.  

“Helping a Leatherback sea turtle lay eggs, 

feeding manatees and watching them eat 

and spending time with a native Costa 

Rican tribe, the Bribris, were just a few of 

the things that we did that were so fun,” she 

said. “Doing all of this with great friends 

made it even better!”

Eco-Touring

The girls and leaders started off in Costa 

Rica, which is similar to Canada in that it 

adventure, 

learning 
and Service
Pathfi nders Visit Costa Rica 

and Panama
Pathfi nders Visit Costa Rica 
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Leatherbacks are critically endangered.  

Four turtles were recorded the fi rst night 

the girls visited, but they weren’t as lucky 

the next night, when no turtles came up the 

beach.

Zip Lining and 

White Water Rafting

On one of last days before their return to 

Canada, the girls and Guiders tried zip 

lining and white water rafting. Pathfi nder 

Samirah Ajward enjoyed both activities. 

“The highlights of my trip were white water 

rafting, zip lining, hiking to see the Bribri 

tribe, visiting the elementary school, and 

going to the beach and the turtle project,” 

she said.

Costa Rican Ecology 

and Culture

The girls learned many different things 

about Costa Rica, its culture and the life of 

Costa Ricans.

“We learned a lot about bananas, coffee 

and other plants,” said Robyn. “We learned 

about protecting wildlife and the environ-

ment. And we learned about Costa Rican 

culture, traditions and communities.”   

Robyn also said she defi nitely does not 

take what she has for granted now.  “After 

staying in buildings with no air condition-

ing or windows and doors like we are used 

to, and even no running water, I am grate-

ful for what I have on a daily basis,” she 

admitted.  “While sleeping under bug nets 

and taking a shower with a bucket of water 

was an experience, I’m glad that I don’t 

have to do that every day.”  

is bounded by oceans on east and west. However, they quickly 

discovered how different the weather is from Canada – mostly 

hot and sticky. Costa Rican guides were provided through tour 

group Eco Teach – a company specializing in ecological and 

educational tours.

The tour began in the Veragua Rain Forest National Park, 

where the girls visited a butterfl y conservatory and nocturnal crea-

tures exhibit. Staff entomologists explained how bugs are baked in 

a low-heat oven for four days to preserve them, then took the girls 

on a night bug hunt to fi nd spiders, snakes, stick bugs and a scor-

pion. Costa Rican scorpions are not fatally poisonous, but a bite 

does cause sickness.

The group also visited a two-room school, where 16 students 

put on a show for them.  In return, using their guide as an inter-

preter, the girls taught the children about Canada.

Manatees and Mangroves

Heading to Panama, the girls volunteered at the Humedal San San 

Pond Sak research station, learning how to fi nd and offer food to 

the manatees that live there.  They spent hours in the mangrove 

forest on a makeshift viewing platform to help collect data, such 

as what the manatees ate, and how many times they dived and at 

what time of day. They also collected mangrove seeds to take to a 

pasture that was being replanted and naturalized.

Hiking to See the Bribri

Back in Costa Rica, another adventure was a hike to visit the Bribri 

tribe. The group crossed three rivers, often up to their knees in 

water, wearing lifejackets and backpacks. Many got wet because 

the rocks were slippery and they fell in. 

Leatherback Sea Turtles

Venturing further north on the Caribbean coast, the group vis-

ited a turtle sanctuary, and watched Leatherback sea turtles lay 

eggs on the beach. At laying time, each turtle is tagged, or if it is 

tagged already, the tag number is recorded.  Its length and width 

are measured, as are the distances from the shore to the nest and 

the nest to vegetation. The eggs are then collected, the majority of 

which are fertile, and brought to the hatchery and reburied there 

for protection and monitoring. It takes two months for the hatch-

lings to emerge.

P
h

ot
os

: 
iS

to
ck

11Fall-Guider.indd   13

12/08/11   4:17 PM

11

 CANADIAN GUIDER W I N T E R  2 0 1 2

Challenges

The Fall 2011 issue of Canadian Guider featured some ideas on teach-

ing physical inclusivity in your Unit. In this issue, we’re bringing you 

activities that focus on other inclusivity challenges, along with notes on 

debriefi ng after each activity is fi nished.

Inclusivity
Disabilities Awareness Challenge

BY BRIANNE ARNOLD

W
ithout debriefi ng, some girls may interpret an inclu-

sivity challenge as simply mimicking disabilities. 

However, the point of these activities is to demon-

strate that many people who have disabilities live full 

and active lives, especially if they are not excluded by others. 

For younger girls, debriefi ng can be as simple as asking them 

what they felt during the activity; if they understand that we all 

have differences; and whether that’s a good thing or a bad thing. 

Older girls may wish to have a more in-depth discussion about 

their experiences. What’s important for all is that some form of 

debriefi ng follows each activity. 

Adapting

Adapt and play your Units’ favourite games for someone who 

cannot see, talk, hear, or move around without a wheelchair. Intro-

duce younger girls to the adaptations and have them play the game 

accordingly. Challenge older girls to adapt a game themselves to 

include girls who have disabilities.

Discuss the obstacles your Unit faced when adapting the 

games. Discuss the diffi culties the girls had playing them. How 

did everyone feel? Could they participate fully? Did everyone have 

fun? How could the games have been changed to further accom-

modate all players? Is it a big deal to make small adjustments in a 

game to accommodate someone?

Fine Motor Skills

Have each girl write out the alphabet, complete a maze, or do a 

connect-the-dots drawing using her non-dominant hand. 

Discuss how this would affect the girls’ schoolwork. Would it 

take them longer, or look messier than their classmates’ work? 

Did they manage to complete the activity? What accommodations 

could be made for someone who has fi ne motor skills challenges? 

Exclusion Awareness

Divide the girls into two groups. Have all leaders go to one group 

and start explaining or playing a simple game, such as Simon Says 

or Zombie Tag. Make no eye contact with the group of girls who 

aren’t playing, and ignore their comments or questions. The game 

only needs to be played for a minute or two to be effective. 

Bring the girls back into one group, and 

ask questions. “Why did we exclude some 

of you from playing the game?” “How did it 

make you feel to be excluded?” “How did it 

make you feel knowing some girls weren’t 

playing the game when you got to play?” If 

you had a disability, and were being 

excluded from activities, how would you 

feel?”   

 
Brianne Arnold is a Guider in London, 

Ontario.
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“Their Night”

Riverwood District Girl Guides, Fraser Skies Area, BC

Since Guiding encourages programming about the girls 

doing what they want to do, we have each of our girls plan 

a meeting for ‘Their Night.” This way, everyone knows 

exactly what is planned for each meeting and the girls only 

need to organize their activity. 

 The only rule we impose is that the activities involve at 

least one of the following: 

• elements of badge work from the program book

• a challenge from the GGC website 

• a service project 

• an outing, such as a sport or activity

For international education and awareness, we also 

plan special themed nights celebrating each of the four 

WAGGGS World Centres. We invite people from our com-

munity from the Swiss, British, Indian and Mexican cul-

tures to attend, and have food, games, crafts and activities 

to celebrate the multicultural world of Guiding. 

A Chart, Two Tubs 

and New Things to Do

36th Ottawa Brownies, Ottawa, ON

To keep us organized, we create a meeting chart that shows 

the activity planned, the time allotted, the Guider respon-

sible and the materials required. We keep the chart on a 

clipboard for easy reference. We also bring two tubs to each 

meeting: one with the weekly things we always use (toad-

stool, Brownie owl, clipboard, skipping ropes, etc.) and one 

just for the weekly craft. This means we no longer waste 

meeting time digging through one big bin.

We also try to give the girls opportunities to do things 

that they most likely aren’t able to try at home. For example, 

with appropriate supervision, we do crafts that require the 

girls to use irons, rubber stamps and hot glue guns. We are 

now planning activities that will involve sewing machines 

and power tools. This age group really loves trying new 

things! 

Discovery Walks 

and “Kids’ Koffee”

25th Ottawa Brownies, Ottawa, ON

We like to take advantage of our local 

outdoor spaces and go for walks in 

parks, downtown and in our neighbour-

hood. We provide the girls with scaven-

ger hunts to complete (things to watch for, such as baby 

animals, bird nests, a specifi c fl ower or tree, or neighbour-

hood landmarks). This helps ensure they really take the 

time to look around. The girls work in small groups and 

get very excited about checking things off their lists. We 

sometimes also provide them with disposable cameras to 

take pictures of their discoveries. 

After our outings, we like to visit local coffee shops, for 

“kids’ koffee” (hot chocolate with tons of whipped cream). 

They aren’t expensive, and the girls love to pretend they are 

grownups, sipping their drinks and discussing the walks 

with their friends.

SSOWs, a Spark Doll 

and a Rubber Chicken

630th Toronto Sparks, Toronto, ON

We found a pink hat at a dollar store and the fi rst Spark to 

arrive at each meeting gets to wear the hat and be the 

Special Spark of the Week (SSOW). She then gets her 

image traced on paper, and all the girls write positive 

things about her on the image. At the end of the meet-

ing, she gets to take the image home, along with our 

travelling Spark doll. As an additional reward, the 

SSOW also gets to be “IT” in the meeting’s games; 

she helps hand out the materials for crafts and 

activities; and she chooses the stickers for the girls’ 

sticker pages. Our SSOW idea is very popular with 

the girls and, as a bonus to the Guiders, it encour-

ages everyone to arrive early at meetings.

We have also created a box in which we put all 

the items we need to play our games, a games list and 

instruction sheets. This year, we are playing rubber chicken 

games and the girls absolutely love them! When playing 

tag, “IT” must use the rubber chicken to tag the girls, who 

then have to cluck like chickens until someone frees them 

by running under their arms. We also make up relay actions 

using the rubber chicken. This involves the girls holding the 

chicken under their arms or chins, fl apping their arms and 

clucking, or playing follow the leader, with the leader carry-

ing the chicken.

Ideas: Ask A Guider
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Reader Profile 
from Canadian Guider Readership Survey 2010

READERS’ AGE

n Under 25 (7.1%)

n 25 to 39 (20.4%)

n 40 to 54 (29.6%)

n 55+ (42.8%)

Canadian Guider is mailed to all Ranger (youth Members aged 15 – 17+) and Adult Members of Girl 
Guides of Canada in every province and territory. 

GUIDING TENURE

Less than 1 year (3.9%)

1-3 years (8.2%)

4-6 years (8.5%)

7-10 years	(10.3%)

11-19 years (20.7%)

20+ years  (48.3%)

n
n 

n 
n 
n
n

WHERE THEY LIVE 

Atlantic provinces (11.9%)

Quebec (3.6%)

Ontario (47.8%)

Prairies (16.8%)

British Columbia (19.9%)

n
n 

n 
n 
n

read either every 
article or almost every 
article of each issue

refer back to the 
magazine at least 
once
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Our Readers Say…

“I love the ideas. … We also share the 
magazines with our girls! They love to see 
other girls doing the same stuff as they do.”

“…each publication is always full of ideas that 
I can use with my unit, and it keeps me up to 
date with current trends and world issues.”

“I have done so many things with the girls, from challenges 
to camps, to service projects, because of something I read in 
Canadian Guider. I consider Canadian Guider magazine to be an 
invaluable resource for me and my units.”

“A great source of hands on information.”

“Colourful, fun, great ideas.”
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PRICE
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Focus

NEW ZEALAND 2013
Exciting Itinerary of North and South Island

starting February for 2 weeks
Tour organized through Guides NZ for Guiders/

ex-Guiders/friends and partners
Package price NZ$3795

July/Aug 2013 for girls and leaders 
10 day trip of North Island Package NZ$1495

Nov 2012 Trefoil/ex guiders 2 week trip of the South Island 
– some spaces still available NZ$3780

For full Itinerary Email: jenniferann@xtra.co.nz 
or post: PO Box 1138, Napier, NZ

The SG.8
Travel Preauthorization
Travel preauthorization (the SG.8 form) is required when a trip is 
complex to plan, comprises the main element of an activity, or 
has a destination somewhere out of your community. Examples 
include: weekend trips to a city to do sightseeing; a tour through 
a province (your own or another); or an international trip. Guiders 
are required to obtain the preauthorization prior to making any 
commitments for transportation, accommodation, tours or other 
travel expenses.

For large camps or provincial events where groups of 
participants are travelling long distances and with travel 
logistics that necessitate greater expense, the camp application 
process could include the use of the SG.8 at the discretion of 
the province. Travel for most camps, day trips and weekend 
sleepovers does not require preauthorization. 

It’s a Hit!
Online Registration
Online registration is off 
to a successful start! 
In fact, it’s a real hit! 
With a limited spring 
pilot for returning girls, 
and an extended pilot 
this fall, 64 per cent of 
registrations so far in 
the seven participating 
provinces have been online.  That’s more than 10,000 girls. And 
83 per cent of parents said the system was easy to use.  Here is 
a sample of the many positive reviews that are rolling in:

“As a parent I did not have to complete all the paperwork.  
As a Guider I loved not having to deal with all the paperwork and 
the money.  Online registration was so much easier for me!”
“It was very convenient. My registration was last-minute, 

because as my daughter decided to join out of the blue. I 
panicked, thinking I wouldn’t be able to fi nd a Unit, but going 
online, it was so easy!”
“I was able to register my daughter while we were away from 

home on summer holidays. How great is that?!”
Members of Girl Guides of Canada may reproduce Canadian Guider articles 
and accompanying artwork, illustration and photography, for use at the Unit 
level and for training purposes in Guiding. However, if a copyright state-
ment accompanying an article, photograph, illustration or piece of artwork 
indicates that the item may not be reproduced. Members may not copy the 
item in any form without fi rst seeking permission through the Manager, 
Marketing & Communications. Reproduction of any part of this magazine, 
when the reproduction is intended for resale, is not permitted without fi rst 
obtaining permission from the Manager, Marketing & Communications. Be-
fore reproducing any item, check for copyright status. Check also to be sure 
everything in the article is up-to-date and still appropriate.
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Take the Lead!
Volunteer Opportunities
The National Board of Directors of Girl Guides of Canada-Guides 
du Canada is recruiting women to fi ll three leadership positions. 
In 2012, a Deputy Chief Commissioner-Governance and two 
Directors of the Board will be elected to serve in these roles. 
Each will play a vital part in the realization of our strategic 
priorities and in directing the future of our organization.

The position postings and more information will be listed in 
the Volunteer Opportunities section of the GGC national website 
until the middle of February 2012. Don’t miss your opportunity 
to make a difference in this great organization!  Get your 
applications in early, and please also encourage other Guiders to 
apply.

Calling all Adventure 
Camping Leaders
New OAL Trainings
Starting this coming spring, new adventure Outdoor Activity 
Leadership trainings will be offered in many provinces. (The 
resource guide and training materials will be available in early 
January). To roll out these new trainings, Guiders who are 
passionate adventure campers can help get others involved.  If 
you are currently leading adventure camps, you can provide your 
expert support for more adventure camping by assisting during 
the training sessions or on adventure camping expeditions set 
up to train new leaders.  If you’re interested in getting involved, 
please contact us at: training@girlguides.ca

Sparks 
20th Anniversary 
Challenge
There’s still time for you and your girls 
to complete the Sparks 20th Anniversary 
Challenge: To Share and Be a Friend. 
The challenge is designed to create 
interest in Sparks through a “sampler” 
of program activities. The crests will 
be available in our e-store until the 
challenge ends in June 2012. Visit 
Program Resources on Member Zone to 
fi nd out more about this exciting and fun 
challenge. 

Cookie All Stars
REWARDS

Cookie All Stars
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READY, SET, REWARDS!

Where did 1,200 cases of Girl Guide 
cookies take the 1st Pathfi nders of Thunder Bay?
When the 1st Pathfi nders of Thunder Bay set their sights on an international trip they amped up their 
cookie-selling efforts in a big way by selling 1,200 cases. “We have always tried to use cookies as our 
main fundraiser for camps and were successful in selling what we thought were a lot. Needless to say, 
selling 1,200 cases was something we had never thought we would do,” said Guider Yvonne Debruyne. 
“Using the Cookie All Stars program as an incentive to earn great rewards, and of course earn money 
toward the trip, was an excellent way to get the girls and their families involved.” Their plans became 
a reality in July 2012 when 18 girls and three Guiders headed to Europe for three weeks. Their travels 
took them to Switzerland, Italy, France and England, and included stays at Our Chalet and Pax Lodge.

For more information visit 
girlguides.ca/cookieallstars

Get ready for a new Guiding 
year and a new opportunity for 
your unit and girls to earn...
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 Pathfi nders of Thunder Bay?

year and a new opportunity for 

“I’m hoping to travel with the unit again,” said Yvonne, 
“and will promote Cookie All Stars to the girls and their 
families as a great way to raise funds for the trip.”

Cookie All Stars CAS Testimonial rd 5.indd   1 30/07/2014   10:21:56 AM
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cdnguider@girlguides.ca. 
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